
   

 

 

 

 

 

 

 

 

PROMOTIONS COMMITTEE  

AGENDA 

November 19, 2019, 8:30 A.M.  

35 Church Street 

 

 

I.  Call to Order - 8:30 A.M. 

 

II. Public Matters not on the Agenda  

This is an opportunity for the public to comment on items that are not on the Committee 

agenda.   

 

III. Regular Business  

A. October 24, 2019 Minutes 

Approval of Minutes. 

B. Upcoming Advertising 

Discuss and provide staff direction. 

C. Printed Materials  

Discuss and provide staff direction. 

D. Business Passport 

Discuss and provide staff direction. 

E. Social media 

Discuss and provide staff direction. 

F. Beautification 

Update and provide staff direction. 

G. Marketing Co 

 

IV. New Business 

A. CalSAE Conference 

B. Marketing Co-op 

C. 2020 Vision 

 Set date to identify Goals and Objectives for 2020. 

 

 

In compliance with the Americans with Disabilities Act, if you are a disabled person and you need a 

disability-related modification or accommodation to participate in this meeting, please contact City Hall 

staff at (209) 267-5647 or (209) 267-0639 (fax). 



 

Meeting Minutes     October 24, 2019 

8:30am  35 Church Street, Sutter Creek, Ca 

Public Matters not on the Agenda: 
      It was discussed about the need for a sign ordinance for Eureka St because one business owner keeps putting a sandwich board 

sign in front of other business signs that are mounted on the wall. The current ordinance may be flawed due to a 10 day time frame for 

correction and then it can be done again with another 10 day time frame again and so on. It was mentioned that we should get a copy of the 

current sign ordinance from the City and Lisa said that she has a copy of it at her office.Yellow and Red zones were also discussed. 

Regular Business:   

          Holiday Advertising: 

               Lisa reported that we have finalized the Holiday ad for Folsom Lake Entertainer. Sierra Living Magazine has temporarily stopped 

producing their magazine, so there will not be an ad in that. A sample of the new ACT Travel Planner ad was passed around. Style Magazine 

Holiday Shopping Guide ad is also in the works. 

                 Lisa brought up a new ad campaign that is called “Every Door Direct” that is through the Post Office. With this program you p ick 

the zip code, income and age group for your target area. There is a flat rate for postage. The Sutter Creek Business Association has approved 

the program for targeting Ranch Murietta once per quarter at a cost of approximately $650.       The proposal brought to Promotions was to 

do El Dorado Hills. It would cover 3,384 homes with an average income of $133,000 - $160,000 and an age demographic of 35-65. The total 

mailing cost would be $632.81, plus the printing cost. The first mailer would be a Holiday one to be done soon.  It would need an element 

that could be tracked, such as a coupon on the postcard or it was suggested that the card could say to stop into the Visitor Center for a 

“Passport to Savings” of another catchy phrase. 

Heritage Days: 
We forgot to discuss this. 

New Business: 

It was discussed how if all three groups, SCBPA, Promotions, and Wine on 49, were to pool funds and hire a professional Marketing Firm we 

would be able to effectively market Sutter Creek. 

**ACTION ITEM:  Lisa to contact Ann Kraemer to discuss forming a Marketing Bureau with all three entities. 

Zach’s resignation as Social Media Administrator was discussed. 

ACTION ITEM: We need to write a letter of recommendation for him. 

Old Business: Action Items still to be done 

Order Frames to be able to do Selfies around town 

Hwy 50 Closure- research  #tolaketahoe- boosts and pushes to cell phones. 

Preserving the wall at the Visitor Center  

Fix the canvas painting at the Monteverde  

  

 

Meeting Adjourned 

 




